ECOMMERCE CASE STUDY: AMPLIFY
Who they are
Amplify is a company that is passionate about improving the educaonal process and its results for teachers
and students alike. The company oﬀers data-driven educaonal curriculum and assessment products for K12 educators, including tablets, so5ware, and corresponding innovave teaching methodologies. Amplify is
built on the foundaon of Wireless Generaon, and is an independent subsidiary of News Corporaon.

Before

Challenge

Amplify had been selling its educaonal products
successfully via oﬄine channels for approximately
ten years, already reaching more than 200,000 educators and 3 million students in all 50 states before deciding to open up an online store. Careful
analysis of their sales data revealed the need for
educators to be able to get the materials they
needed in a more readily available environment,
and through a more automated distribuon of these products. Amplify viewed the creaon of an
online store as an opportunity to, speed up the
sales cycle, and likely increase customer sasfacon in the process, as teachers would be able to
shop at their convenience without the involvement
of a professional sales representave.

One of the biggest challenges for Amplify was ﬁnding an
eCommerce system that integrates easily with
Salesforce.com. Salesforce is, and has been for years, a
vital foundaon of Amplify’s overall service operaons, and
an eCommerce operaon would need to ﬁt into this picture
as if it were innate. Amplify considered three major opons – buy a system, build a system, or do a combinaon.
With the me consideraons, as one factor, Amplify was
leaning towards more of an “out of the box” soluon with
customizaon opons. In addion to the Salesforce requirement, the eCommerce system needed to meet strict
security and legal requirements, and provide its own PCI
compliance, while oﬀering back end visibility, order management, and reporng. A branded shopping experience,
with a seamless appearance to clients, was also imperave.

Connued on next page 

Process
A5er a thorough eCommerce research process, including speaking with representaves and clients of many diﬀerent
eCommerce systems, as well as rigorous security and legal evaluaons, Amplify decided that Nexternal would be the
best eCommerce opon to suit their needs. Within a week of inial signup, the store design was complete. Amplify’s
Ellen Herrera, Director of Service Operaons, worked hand in hand with her dedicated Nexternal account manager, on
what she says was a “piece of cake” acvaon and basic setup of her Nexternal store. “The eCommerce Connector,”
she says, “was extremely easy to set up, and with the push of a bu;on, we were able to pull data into Salesforce.”
Once the data was ﬂowing into Salesforce, Ms. Herrera ulized her technical skills, as she worked within the Salesforce
environment to customize the integraon to suit Amplify’s needs, creang a cohesive system ﬂow.

Result
Amplify is very happy with the results of their eCommerce iniave. “There has been no downside to doing this,” said
Ms. Herrera. The Nexternal eCommerce Connector has been working perfectly and Amplify has excellent visibility into
their enre operaons via Salesforce. In addion, Amplify was very pleased that this project enabled them to readily
include a wider base of customers. Solely through word of mouth referrals, educators have been discovering Amplify’s
online store, and Amplify has been delighted to share its innovave products beyond the tradional sales avenues.
Amplify is growing, and the online shopping experience is one more way the company is bringing its products to customers in a convenient, easy-to-use model.

Nexternal oﬀers a feature-rich, hosted eCommerce pla>orm that allows brands to
manage and grow their online sales with ease. Personalized account support, powerful
markeng tools, eﬃcient order processing, and a robust API are some of the many
beneﬁts oﬀered to our clients. Contact us at 800-914-6161 or www.nexternal.com

